
VetsNet Marketing and Social Media Intern 

Program description: 

Founded and run by veterans, VetsNet’s mission is to assist homeless and at-risk veterans to 

reach and maintain their highest levels of independence. We offer unique programs to fill the 

gaps and don't duplicate what other organizations provide. 

Since 2016 we have helped more than 2,500 veterans and their families across Wisconsin to 

obtain benefits, housing, health care, furniture, household goods, food, clothing, transportation, 

toiletries and other necessities. 

Compensation:  

$18.00/hour 

Position Overview: 

VetsNet is looking for a part-time (10-15 hr/week) marketing and social media intern to help the 

organization with their social media and marketing needs and create an overarching social 

media strategy. 

Responsibilities: 

- The intern position will support VetsNet’s mission and serve as a social media assistant to the 

Executive Director and staff. 

- Responsible for management of all social media through Facebook, LinkedIn, YouTube, etc. 

including: 

• Creating and editing Facebook posts 

• Scheduling Facebook posts via an editorial calendar 

• Create plans for social media marketing strategies 

• Conduct on-going research on best practices in the industries of communications, digital 

media, public relations, and marketing; and make recommendations 

• Add to and maintain the social media tool-kit 

• Assist in various tasks per request from Executive Director 

• Assist in developing relationships and promoting content via Facebook, YouTube,LinkedIn, 

etc. 

• Actively monitor content flow and audience feedback 

• Provide recommendations for accounts to follow and influencers to engage with to increase 

social media presence   

- Assist with preparation and distribution of promotional content, general updates to website, 

etc. 

- Develop ideas for content like blog posts that align with VetsNet’s mission 

- Assist in creating content for newsletter and other marketing and communications projects. 

- Track and report on web and social media metrics across social platforms on a weekly basis 



- Write pitches, press releases, media alerts, briefing pages, presentations and online press 

materials as needed 

  

- Identify similarly voiced content creators and social influencers to drive potential partnerships  

Skills & Requirements: 

Current college student or recent graduate majoring in communications, marketing, social 

media, public relations, etc. 

Self-starter who is excited to work in a start-up environment and enthusiastic to work with a 

small, agile team  

Deep knowledge of Facebook, Instagram, YouTube, Snapchat, and other social networks and 

tools; native understanding of emerging social platforms 

Knowledge of Adobe products like Photoshop and Illustrator 

Knowledge of reporting and analytic tools like Google Analytics 

Strong verbal and written communication skills  

 

Goals: 

1. Create greater public awareness of the mission and programs of VetsNet.. 

2. Reach underserved veteran populations (i.e., Post 9/11, Latino and other ethnic veteran 

groups). 

3. Support outreach and fundraising efforts of the agency. 

 

Student Outcomes: 

1. Practical hands-on experience in support of live operations. 

2. Exposure to nonprofit agency and veteran sector operations. 

3. Connections to other nonprofit agencies, federal, state and local partner agencies of the 

organization. 

 

Position Start Date: TBD 

Position Duration: TBD 

Hours:  i.e.: 10-15 hours per week, during the hours of 8:00AM – 4PM, Monday through 

Friday 

Additional Information and Oversight 

Reports to the Executive Director. If receiving academic credit, a learning agreement will be 

executed between the intern, VetsNet and the academic institution giving credit. This internship 



position is 10-15hours per week with opportunity for it to be configured as semester long or 

other. Specific days and hours are negotiable. 

Please send resumes to Quentin Hatfield, director@wisvetsnet.org  


