
 

  

 

Marketing Intern 
 
Position Description:  
This role will be responsible for providing support to the marketing department for Eaton's Regulators 
product line, based at the Waukesha, WI Badger Drive site. Support will include but is not limited to the 
following:  

• Help create and implement a Customer Focused Improvement (CFI) program aimed at 
strengthening Eaton’s customer experience 

• Aide in the development and planning of a social media strategy on LinkedIn 

• Support in updating product line literature and pictures 

• Development or identification of forward-looking industry trends  

• Documentation and support of pricing initiatives  

• Various other action learning projects 
 
Preferred Skills: 

• Written and verbal communication.   

• Teamwork 

• Creative problem solving.   
 
Required Majors: 

• Engineering 

• Business 

• Sales/Marketing 
 
Learning Outcomes: 

• The ability to navigate difficult topics and conversations in a business setting and remain 
professional. 

• The skills to quickly identify a business need and the ability to turn a potential solution into 
tangible actions. 

• A better understanding of the Eaton leadership model and what sets Eaton apart from its 
competitors. 

• The ability to participate in a variety of different inclusion and diversity resource groups. 
 

Work Location 
 

Eaton – Power Systems Division Headquarters 
2300 Badger Drive, Waukesha, WI 53188 

Pay Rate Starting at $19.38/hour and goes up based on year in school/major 

Hours Per Week 16-24 

Number of Interns Needed 1 

Specific Schedule Preferred workdays are Tuesday, Wednesday, Thursday; typical 
schedule is 8am-5pm 

 



Careers with Eaton: 
At the end of your internship (and depending on your year in school), you could be a candidate for 
another internship or co-op, a full-time entry level position, or one of our leadership development 
programs.  
 
You want to make an impact in the world. At Eaton, we’re solving some of the toughest challenges on 
the planet. Interns at Eaton work to solve real-world challenges while developing the skills required to 
lead at the next level. These assignments hold true significance to our businesses. In turn, participants 
gain enriching and diverse experiences and work side by side with experienced leaders to power their 
careers.   
 
Here’s your opportunity to gain valuable work experience and develop your leadership skills. Our 
internship roles offer hands-on experience that will be customized to help participants reach their 
potential; no two participants will have the same experience or set of responsibilities.  
 
About Eaton: 
Eaton has multiple locations in Southeast Wisconsin, in addition to many more sites across the U.S. 
Eaton’s mission is to improve the quality of life and the environment through the use of power 
management technologies and services. We provide sustainable solutions that help our customers 
effectively manage electrical, hydraulic and mechanical power – more safely, more efficiently and more 
reliably. Making what matters work at Eaton takes the passion of every employee around the world. We 
create an environment where creativity, invention and discovery become reality, each day. It’s where 
bold, bright professionals like you can reach your full potential—and where you can help us reach ours. 
Eaton’s 2020 revenues were $17.9 billion, and we sell products to customers in more than 175 
countries. We have approximately 85,000 employees. 
 
We make work exciting, engaging and meaningful for our employees through our dedication to tackling 
some of the toughest power management challenges on the planet and by never losing sight of what 
matters. Our culture is built on a strong commitment to practicing our core values and supporting our 
employees with the tools they need to succeed. We pledge to always foster a diverse and inclusive 
environment, including inclusion resource groups that bring together employees who share a common 
purpose, interest or background. In the past year, our company has received top employment 
recognition by the Human Rights Campaign and almost fifty percent of our Board of Directors 
represented diverse groups. When we embrace the different ideas, perspectives and backgrounds that 
make each of us unique, we — as individuals and as a company — are stronger. 
 
We have demonstrated our passion for sustainability with the recent announcement of cutting carbon 
emissions from the company’s operations by at least 50 percent by 2030. We are ethical, passionate, 
accountable, efficient, transparent and committed to learning. We are confident we can deliver on our 
promise to improve the quality of life and the environment because of the attributes that our 
employees embody. 


